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Elevating Mass Customization to a New Level

More than two decades after the inaugural 
publications & entrepreneurial applications, Mass 
Customization & Personalization (MCP) are among 
the hottest topics of digital business models today. 
The MCPC conference series has been following 
and facilitating this development since 2001. The 
next edition, the MCPC 2017, takes place at RWTH 
Aachen University, one of Europe’s leading centers 
for technology & innovation. On Nov 20&21, 2017, 
the MCPC 2017 will explore how smart products & 
services, digital manufacturing, Industrie 4.0, and 
related technological enablers can create a new 
breed of mass customization business models, 
one that is also more sustainable and is creating 
shared value for customers, companies, and the 
environment.

www.mcpc2017.com

About the MCPC 2017 Conference

Mass customization and personalization 
(MCP) strategies aim to profit from the fact 
that people & businesses are different. Their 
objective is to turn customer heterogeneities 
into profit opportunities by realizing “long 
tail” business models with near mass 
production efficiency. The MCPC 2017 
wants to stimulate research and practice 
that see MCP as an opportunity to extend or 
even revolutionize current business models. 
The current trends of Industrie 4.0, digital 
manufacturing, and the rise of smart product 
ecosystems allow for a fresh perspective on 
MCP: Customization 4.0.
The conference also places a new set of 
values in the center of the debate. A world 
with finite resources, global population 
growth, and exacerbating climate change 
needs smart thinking to engage the most 
effective capabilities and resources. 

The MCPC 2017 wants to discuss how 
Customization 4.0 fosters sustainable 
development and creates shared value for 
companies, customers, consumers, and the 
society as a whole.
While the conference is devoted to sharing 
and discussing the latest research in the 
field, the MCPC 2017 has a strong focus on 
real life applications. This makes the MCPC 
truly unique. It strives to connect thought 
leaders, technology developers, and 
researchers with corporate entrepreneurs 
putting these strategies into practice. We 
organize the MCPC 2017 as a multi-track 
conference featuring a combination of 
high profile keynotes with expert talks, 
exhibitions, panel discussions, paper 
sessions, workshops, receptions, lab tours, 
and much more.

Welcome to the MCPC 2017: 
The 9th World Mass Customization & Personalization Conference
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Conference Venue

Aachen is Germany’s westernmost major 
city.

  borders three nations
  population: 260,000

Its lively student community lends the city 
just as much character as its history. The 
historic city center and an abundance of 
bars, cafés and restaurants combined with 
the nearby nature parks make Aachen a 
wonderful place to visit. 

Aachen’s central location and direct access 
to the European high-speed rail network 
offers quick access to numerous European 
cities, such as Brussels, Köln and Düsseldorf, 
Amsterdam or Paris. Five international 
airports (CGN, DUS, BRU, MST, FRA) are 
within a 60-120min distance.

The venue for the MCPC 2017 is the Pullman 
Aachen Quellenhof Hotel, a first class hotel 
with its own hot spring and natural spa. The 
conference room provides 

  630 m2

  capacity: 550 attendees
  luxurius atmosphere

RWTH Aachen University is the proud host 
of the MCPC 2017. It is among the leading 
European scientific and research institutions.  
Recent rankings and international 
assessments attest the RWTH graduates’ 
ability to handle complex tasks, to solve 
problems constructively in teamwork, and to 
take on leadership roles.

  45,000 students 
  10,000 academic & supporting staff 
  vibrant community

Many new products and processes originate 
in Aachen

  all-metal aircraft 
  diesel soot filter
  first implemented wind tunnel 
  first implemented particle accelerator 

This trend-setting innovative capacity has a 
long history in Aachen, the City of Science. 
With more than 1,400 start-ups from RWTH 
Aachen University, Aachen has become the 
city with the highest density of university spin-
offs and engineering offices in Germany. The 
recent development of the RWTH Campus 
is facilitating this development strongly.
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Registration

Important Dates

Registration includes:

  Access to keynotes & breakout sessions
  Coffee breaks & lunch 
  Gala dinner on Nov 20
  Free WiFi at the conference venue
  Access to “Factory of the Future” tour 
  (limited to 150 places)
  Free workshop for PhD-students on Nov 19
  Digital conference program with abstracts & 
  contact details of all speakers

  May 2017
  July 2017
  Aug 2017

  Sept 2017
 Nov 2017

  15 
01
15
30

19 - 21 

University Affiliate

Early Bird
Standard Rate

490.- €
590.- €

Business

Early Bird
Standard Rate

940.10 €
1,130.50 €

Submission: Abstract
Submission: Academic Paper & Practice Proposals 
Acceptance Decisions
Deadline for Early Bird Registrations
MCPC 2017 Conference

The MCPC 2017 Conference Policies

The MCPC is organized in form of an academic community conference. All presentations 
are selected in a peer-review process by a broad conference program committee, 
supervised by an Advisory Board of experienced experts in the field.

We try to keep attendance fees as low as possible to enable a broad conference experience 
for all participant groups at a reasonable price. This policy also demands that every 
conference participant, being it a presenter, keynote, conference chair, or regular 
participant, has to register and pay the participant fee, as it is common practice for 
conferences in the academic community. A few scholarships are available to support the 
participation of people with limited funds.
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Program

The MCPC 2017 Program consists of more than 25 specialized sessions on all aspects 
of enabling mass customization and personalization: Flexible manufacturing systems, 
IT, configuration toolkits, modular product architectures, 3D printing, and marketing for 
customized products.

In addition, dedicated sessions will have a special industry focus (e.g. apparel & textiles) or 
cover the special conference themes of Industrie 4.0 and Sustainability.

We will publish the proceedings in cooperation with Springer. All full papers will be 
available on Springerlink. Short papers and keynote abstracts will be published in a format 
available to conference attendees only.

Entrepreneurs and domain experts present 
their hands on experiences and learnings 
about MCP. Leading MCP companies 
or companies facilitating MCP present 
themselves in the exhibition hall of the 

conference.

Company Presentations, Corporate 
Best Pratices & Practice Experience: Academic Research:

Researchers present conceptual, empirical 
or experimental studies selected through a 
blind peer review process. Moreover, MCP 
scholars pitch ongoing research studies 
in breakout sessions and exhibit their key 

research ideas in the exhibition hall.

B. Joseph Pine Günther Schuh Frank Piller

Plenary talks are given by

And executives from 

among others

Practitioners and academics co-create the MCPC 2017 with contributions in cutting-edge 
research as well as innovations and case studies from business practice. Offering a 
balanced conference program, we equally target participants with practical and academic 
backgrounds. The program of the MCPC 2017 contains: 
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The MCPC 2017 Program at a Glance 

 

Plenary I: 

Smart Customization

Parallel Session 1.1: 

How Smart Customization 

Transforms Industries: 

The Example of the Textile 
Industry

Parallel Session 1.2: 

MCP Success Factors 

and Best Practices (I)

Parallel Session 1.3:

Managing Variety, 

Product Families and 
Platforms

Parallel Session 2.2: 

MCP for Apparel and 

Textiles (I)

Parallel Session 3.2: 

MCP for Apparel and 

Textiles (II)

Parallel Session 2.3: 

Smart Customization: 

Data-Driven Approaches 
for MCP (I)

Parallel Session 3.3: 

Smart Customization: 

Data-Driven Approaches 
for MCP (II)

Plenary Session II: 

Digital Manufacturing and Industry 4.0

Parallel Session 2.1 + 3.1: 

Digital Manufacturing 

and Digital Business 

Models for MCP

Parallel Session 2.4: 

Choice Navigation: Matching 

Customer Needs and 

Preferences (I)

Parallel Session 3.4: 

Choice Navigation: Matching 

Customer Needs and 

Preferences (II)

Plenary III: 

Sustainability and Mass Customization

Parallel Session 4.2: 

MCP Success Factors and 

Best Practices (II)

Parallel Session 4.3: 

Platforms, Ecosystems, 

and Business Models for 
Digital Manufacturing

Parallel Session 5.2:

Environmental and 

Sustainability 
Assessment of MCP

Parallel Session 5.3: 

Digital Manufacturing: 

Implementation, Usage, 
and Value Capture

Parallel Session 4.1: 

Promising Practices and 

Success Factors for 

Bridging MCP, Industrie
4.0, and Sustainability

Plenary Session IV: 

Learning from Experience: Success Factors & Key Insights by Mass 

Customization Pioneers

Parallel Session 5.1: 

Mass Customization-Driven 

Industry Development. The 

Example of the UNESCO 
World Heritage Town Røros

DCC Tour ACAM Tour Demo Factory
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Core Conference Topics & Tracks

Track III: Sustainability and Mass Custo-
mization

Environmental challenges around the world 
and the exacerbating climate change have 
sparked a global debate about ecological 
thinking and sustainable production and 
consumption. Companies experience an in-
creasing demand for developing so called 
“Win-Win-Win”- strategies, which are susta-
inable in terms of economic, social and en-
vironmental aspects. In accordance with this 
rising challenge, we invite contributions that 
work out the potential of MCP to be not only 
an economically but also an environmentally 
and socially beneficial business model. 
Suitable topics include, but are not limited to:

  Economic, social & environmental value 
  of MCP
  Sustainable supply chain management
  Co-Creation and sustainable  
  consumption
  Societal need satisfaction through MCP
  Design for adaptability & upgradability
  Sustainable product service systems 
  (Sustainable PSS)

Track IV: MCP Success Factors

In addition to the dedicated themes of the 
MCPC 2017, we invite submissions also on 
the evergreen topics of MCP research and 
practice. This large track also especially in-
vites successful MC entrepreneurs to share 
their experiences.
Suitable topics include, but are not limited to:

  MCP best practices & business models
  MCP strategy, capabilities &  
  organizational culture
  MCP marketing & consumer behavior
  MCP operations management & 
  logistics
  MCP configuration systems & toolkits for 
  co-design
  MCP in diverse cultural settings

Track I: Customization & Personalization 
via Smart Products 

The rise of smart products enabled by 
advancements in ICT (e.g. integrated 
sensors, microprocessors, big data 
technologies, machine learning etc.) lead to 
a new thinking for MCPC and offers great 
opportunities for meaningful customization 
and data-driven service personalization. 
Topics in this track include, but are not 
limited to:

  Role & value of smart products for MCP 
  Co-Creation & user innovation with 
  smart products
  Smart product service systems 
  Technical foundations of personalization 
  via smart products 
  Data analytics for smart services
  Product platform/ ecosystem
  development

Track II: Digital Manufacturing 

Digital manufacturing has the potential 
to fundamentally change the way we 
make things, challenging current modes 
of thinking and established theories and 
practices surrounding the manufacturing 
firm. Moreover, digital manufacturing is 
becoming a core driver of flexibility and ultra-
high variety in the firm. 
Suitable topics include, but are not limited to:

  Technology developments in digital
  manufacturing
  Business model innovation for digital 
  manufacturing
  Globalization
  Flexible automation and reconfigurable 
  manufacturing
  Process modularity and process 
  platforms 
  Additive manufacturing & 3D printing 
  Advanced robotics
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B. Joseph Pine
Strategic Horizons LLP, USA

Jeff Beaver
Zazzle, USA

Christoph Berger
Adidas AG, Germany

Dr. Paul Blazek
CyLEDGE Media, Austria

Dr. Kunigunde H. Cherenack
Philips, Netherlands

Sergio Dulio
ATOM Lab, Italy
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Academic Conference Chairs 

Prof. Dr. Günther Schuh
Director at the Laboratory for Machine  

Tools and Production Engineering (WZL),  
RWTH Aachen University

Prof. Dr. Frank T. Piller
Director of the TIME Research Area, 
RWTH Aachen University

Organizing Committee 

Robert S. Keane
Cimpress N.V., USA

Hanko Kiessner
Packsize International, USA

Dr. Mattias Schmidt
Procter & Gamble, USA

Herwig Schreiner
Siemens AG, Austria

Bart Van der Schueren
Materialise, Belgium 

Dr. Frank Steiner
P3 group, Germany

Stephan Hankammer 
Academic Track Chair

Chistian Gülpen 
Industry Track Chair

Ning Wang
Academic Track Chair

Contact us at hello@mcpc2017.com and 
check the website www.mcpc2017.com for all updated information!

The MCPC 2017 Conference Advisory Board

The MCPC 2017 Organizing Conference Committee is supported by an Advisory Board 
composed of academic experts of different MCP disciplines and leading MCP practitioners 
from a great variety of industries. 
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Prof. Lars Hvam
DTU – Technical University of Denmark,
Denmark

Prof. Sebastian Kortmann
Amsterdam Business School,  
Netherlands

Kent Larson
Massachusetts Institute of Technology, 
United States

Prof. Stephen Lu
USC – University of Southern California, 
United States

Dr. Tim Minshall
University of Cambridge, 
United Kingdom

Prof. Kjeld Nielsen
Aalborg University, 
Denmark

Prof. Reinhart Poprawe
RWTH Aachen, 
Germany

Prof. Fabrizio Salvador
IE Business School,  
Spain

Prof. Robert Schmitt
RWTH Aachen, 
Germany

Prof. Martin Schreier
Wirtschaftsuniversität Wien, 
Austria

Prof. Timothy W. Simpson
Penn State University, 
United States

Prof. Kanliang Wang
Renmin University, 
China

Academic Advisory Board

Prof. Mitchell M. Tseng
Feng Chia University, 
Taiwan

Prof. Zoran Anisic
University of Novi Sad, 
Serbia  

Prof. Jocelyn Bellemare
Université du Québec à Montréal, 
Canada

Prof. Claudio Boer
University of Applied Sciences of 
Southern Switzerland

Prof. Sigrid Brell-Cokcan
RWTH Aachen, 
Germany

Prof. Luca Canetta
University of Applied Sciences of 
Southern Switzerland

Prof. Jose Pinto Duarte
Pennsylvania State University, 
United States

Prof. Hoda A. Elmaraghy
University of Windsor,  
Canada

Prof. Sebastian K. Fixson
Babson College,  
United States

Prof. Cipriano Forza
University of Padova,  
Italy

Prof. Nikolaus Franke
Wirtschaftsuniversität Wien,  
Austria

Prof. Thomas Gries
RWTH Aachen, 
Germany
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The History of the MCPC

The MCPC conference series was initiated by Prof. Mitchell Tseng (at this time at HKUST, 
now at Feng Chia University in Taiwan) and Prof. Frank Piller (at this time at TUM, now 
at RWTH) in 2001 as a biannual, interdisciplinary community gathering for all persons 
interested in technologies, business models, strategies, and consumer behavior for 
mass customization and personalization. The conference always had a highly interactive 
character despite its size of up to 600 participants. Previous conferences have been hosted 
by HKUST, TUM, MIT, HEC, Aalto U, UC Berkeley, Aalborg U and UQAN. In 2017, RWTH 
Aachen will become the host of the MCPC.

University of Quebec - Montreal, Canada

Aalborg University - Aalborg, Denmark

University of California Berkley - Berkley, USA

Aalto University - Helsinki, Finland

MIT & HEC - Cambridge, USA & Montreal, Canada

HKUST - Hong Kong & Hangzhou, China

TU Munich - Munich, Germany

HKUST - Hong Kong, China

2015

2014

2011

2009

2007

2006

2003

2001
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Becoming an MCPC Sponsor

The MCPC conference offers a set of compelling sponsoring packages allowing you to 
contribute to the conference with additional funding, as well as to display your brand more 
broadly in the MCPC context. The packages on offer give you an option to choose exactly 
the representation you would like to invest in. All packages additionally include delegate 
passes to be used by yourself and to share with colleagues and business partners. So 
there is no further need to buy a regular ticket. 

A short overview over the value added with each upgrade to a higher package is given 
below. For further details please view the comprehensive list on the next page. 

Found just the right package for your company? To indicate interest and become an 
MCPC sponsor, please contact the MCPC Industry Track Chair Christian Gülpen at 
guelpen@time.rwth-aachen.de

Platinum

+ priority positioning
+ 8 delegate passes (total)

+ factory of the future access
+ best paper prize sponsor

Gold

+ 1 exhibit space
+ 4 delegate passes (total)

+ expert feedback on 
business model idea 

Bronze

1 delegate pass
logo on all conference material
acknowledgement at opening/  

closing ceremony

Silver

+ 1 table-top exhibit
+ 2 delegate passes (total)
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  First priority assignment of one exhibit space in exhibit  area

  Company logo placement on all conference materials - best positions 

  Eight delegate passes for the conference  
  to share with your colleagues and business partners (at a value of €9,044)

  Company logo and hyperlinks on the conference web site – best positions

  Access to “Factory of the Future” tour 

  Submit MC-related business model idea  
  (Feedback from Business Model Innovation / Mass Customization experts)

  Company logo on opening / break slides throughout the conference

  Introduction as Best Paper prize sponsor at the Gala Dinner

  Acknowledgement at opening and closing ceremonies

  1-Exhibit space in exhibit area  

  Company logo placement on all conference materials

  Four delegate passes for the conference  
  to share with your colleagues and business partners (at a value of €4,522) 

  Company logo and hyperlinks on the conference web site

  Submit MC-related business model idea 
  (Feedback from Business Model Innovation / Mass Customization experts)

  Company logo on opening / break slides throughout the conference

  Acknowledgement at opening and closing ceremonies

  1-Table-top exhibit (if desired)  

  Company logo placement on all conference materials

  Two delegate passes for the conference 
  to share with your colleague or business partner (at a value of €2,261)

  Company logo and hyperlinks on the conference web site

  Company logo on opening / break slides throughout the conference

  Acknowledgement at opening and closing ceremonies

  Company logo placement on all conference materials

  One delegate pass for the conference 
  for you or to share with your colleague (at a value of €1,130.50)

  Company logo and hyperlinks on the conference web site

  Company logo on opening / break slides throughout the conference

  Acknowledgement at opening and closing ceremonies
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€20k

€10k

€5k

€3k




